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Where do all these highways go 
now that we are free? 

Leonard Cohen
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The Media and Truth
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We couldn’t get to the bottom of that source’s allegations. So 
we merely reported the account that this source gave us. . . . 
We don’t say whether we believe it to be true. It’s up to 
other people to decide whether they give it any credibility or 
not. 

Isabel Oakeshott 
co-author (with Lord Ashcroft) of Call Me Dave

November 2015

June 2016

The UKIP campaign took ‘an American-style media approach. 
What they said early on was “facts don’t work”, and that’s it. 
The Remain campaign featured fact, fact, fact, fact, fact. It 
just doesn’t work. You have got to connect with people 
emotionally. It’s the Trump success.’ 

Arron Banks
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It’s popular to argue today that Mr. Trump’s success is, in 
part, a creation of the traditional news media — cable 
networks that couldn’t get enough of his celebrity and the 
ratings it brought, and newspapers that didn’t scrutinize him 
with enough care.  

There is some truth in that, but the contention misses a 
larger reality. Mr. Trump’s rise is actually a symptom of the 
mass media’s growing weakness, especially in controlling the 
limits of what it is acceptable to say. 

Zeynep Tufekci

When ‘facts don’t work’ and voters 
don’t trust the media, everyone 
believes in their own ‘truth’ – and 
the results, as we have just seen, 
can be devastating. 

Katharine Viner
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What is common to these struggles 
. . . is that they all involve the 
diminishing status of truth. This 
does not mean that there are no 
truths. It simply means . . . that 
we cannot agree on what those 
truths are, and when there is no 
consensus about the truth and no 
way to achieve it, chaos soon 
follows. 

Katharine Viner
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‘post-truth’ 
Oxford Dictionaries Word of the 

Year, 2016

Fuelled by the rise of social media as a news source and a 
growing distrust of facts offered up by the establishment, 
post-truth as a concept has been finding its linguistic footing 
for some time. . . . I wouldn't be surprised if post-truth 
becomes one of the defining words of our time. 

Casper Grathwohl 
Oxford Dictionaries

So justice is driven back, and righteousness stands at a 
distance; truth has stumbled in the streets, honesty cannot 
enter. 

Isaiah 59:14

Nowadays it's not important if a story's real, the only thing 
that really matters is whether people click on it. 

Neetzan Zimmerman

A lie can travel half way around the 
world while the truth is putting on 
its shoes. 

Mark Twain

discuss

How do people view ‘truth’ and ‘facts’ in a social media 
age? 

How can fake news spread so quickly?



‘information cascade’ People forward on what others 
think, even if the information is 
false, misleading or incomplete, 
because they think they have 
learned something valuable. 

Danielle Citron
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1.18 billion 
daily active users

29.7% of users are 
aged 25–34 300 million photos uploaded daily

320,000,000  
monthly active users 500 million tweets per day 1 billion  

unique visitors each month



300 hours of video  
uploaded every minute

6 billion hours of video 
watched each month 500 million active users

75 million people use it daily Over 40 billion photos shared 95 million photos and videos 
uploaded daily

♥ 3,655,054 likes Instagram gets 50x more 
engagement than Twitter

Profits – 
1st quarter 2016

New York Times: $51.5 million

Facebook: $1.51 billion



Social media hasn’t just swallowed journalism, it has 
swallowed everything. It has swallowed political campaigns, 
banking systems, personal histories, the leisure industry, 
retail, even government and security. . . . Our news 
ecosystem has changed more dramatically in the past five 
years than perhaps at any time in the past 500. 

Emily Bell 
director of the Tow Centre for Digital Journalism, 

Columbia University

Filter 
bubble

I called on Mark Zuckerberg, Bill 
Gates, and Larry and Sergey at 
Google . . . to make sure that their 
algorithms prioritize countervailing 
views and news that’s important, 
not just the stuff that’s most 
popular or most self-validating. 

Eli Pariser
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We don’t want any hoaxes on 
Facebook. Our goal is to show 
people the content they will find 
most meaningful, and people want 
accurate news. We have already 
launched work enabling our 
community to flag hoaxes and fake 
news, and there is more we can do 
here. . . . but I believe we must be 
extremely cautious about 
becoming arbiters of truth 
ourselves. 

Mark Zuckerberg
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I’m encouraged that people are 
talking about the filter bubble and 
the role social media played [in the 
2016 US election]. Because even if 
I think that it is not the primary 
factor in this election, grappling 
with what it means to look at the 
world through these lenses is really 
important to us as a society. 

Eli Pariser
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The truth is a struggle. It takes 
hard graft. But the struggle is 
worth it: traditional news values 
are important and they matter and 
they’re worth defending. The 
digital revolution has meant that 
journalists – rightly, in my view – 
are more accountable to their 
audience. . . .
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But the age of relentless and 
instant information – and uncertain 
truths – can be overwhelming. We 
careen from outrage to outrage, 
but forget each one very quickly: 
it’s doomsday every afternoon. 

Katharine Viner
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Calling the world 
to account

For Zion’s sake I will not keep silent, for Jerusalem’s sake I 
will not remain quiet, till her vindication shines out like the 
dawn, her salvation like a blazing torch. 

Isaiah 62:1



Unless I go away, the Advocate will not come to you; but if I 
go, I will send him to you. When he comes, he will prove the 
world to be in the wrong about sin and righteousness and 
judgment: about sin, because people do not believe in me; 
about righteousness, because I am going to the Father, 
where you can see me no longer; and about judgment, 
because the prince of this world now stands condemned. 

John 16:7–11

if I am delayed, you will know how people ought to conduct 
themselves in God’s household, which is the church of the 
living God, the pillar and foundation of the truth. 

1 Timothy 3:15

discuss

What do you do with new ‘facts’ or truth claims, 
especially in a social media context? 

How can you encourage others to value truth more? 

What can the Church do to hold the world to account? 
What can you do?

How do we engage 
online?

discuss

What does it mean to be “all things to all people so that 
by all possible means I might save some” (1 Corinthians 
9:22) in a social media context?

be authentic

nurture relationships
The focus should be on building authentic relationships. 
Without it, not only do you run the risk of not being effective, 
but also in ruining any chance that other Christians might 
have. That’s why the most important thing that you can 
understand about social media is that it’s social in nature. 

Dan King

engage with integrity



ask questions

Popular culture is, at its core, religious. Being entertained by 
popular culture is, in a sense, participating in something 
religious. But such participation in popular culture must 
always be done critically and reflectively. Here is where the 
real battle begins, for popular culture's ease of access and 
enjoyment work against critical reflection. 

Ted Turnau  
Popologetics

celebrate the good

challenge the bad be indirect (often) be direct (sometimes)

If you imagine Facebook to be a ‘pulpit for preaching’, you 
are wasting your time and likely to upset a lot of people. If 
you understand it to be a ‘cafe for conversation’, you will be 
in tune with its heartbeat. 

Tony Whittaker

prompt curiosity link to good resources



Jesus.net 
74 million visitors 

almost 10 million decisions

• loneliness 

• purpose 

• emptiness 

• guilt 

• bitterness 

• fear of death

Six universal problems

Rick Warren

tonywatkins.uk 
twitter.com/tonywatkins_ 

facebook.com/TonyWatkinsPage


